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The Daily Journal of Comm
exactly what it say
The Daily Journal of Commerce has been serving the Northwest busine
years, every morning, Monday through Saturday, we reach 18,000 people who decide 
bought or created in the Puget 

People read ordinary newsp
They use the Daily Journal of C
People who read the DJC really read it. They use the information fro
that affect them and their firms every day. Leaders in the fields of construc
engineering, consulting, development, commercial real estate, finance
and related business start their 
Our front page and business page are devoted to covering hot local,
These pages provide great opportunities for reaching a general audi
building and construc
In addition to the daily business, building and construction news cov, our reader
to our weekly features for specific information. These include: Machin, Environment, Archit
Engineering and Commercial R

Join us when we reach even more
audience with our special 
Ten to 15 times a year we publish special editions that are of extre
past these have covered everything from environmental issues to buil
to highlighting the region's top 20 construction projects. And in a
these special issues, we send them to other firms to dram

The cost of advertising in the Daily Journal o
not be nearly as high as faili
Don't be taken in by cost-per-thousand comparisons alone. Sure, millions of people
and hundreds of thousands read the other daily papers. But sprinkle
thousand decision makers you really want to reach. They read the DJC
advertising, call 206

We can do more than put your ad on paper, we'll put it 
Go to www.djc.com and see for y
We know the world is changing. We've reported 
We offer our advertisers banners, tiles, skyscrapers and 

The DJC....
what's in it for you.


